
Send more traffic to Sound Collection with 
Facebook notifications

Context
Meta’s Sound Collection contains an exclusive collection of 
rights-cleared music and sound effects that can be used freely 
on Meta apps without worrying about copyright infringement. 
But many people are unaware that Sound Collection exists or 
how it can be used.

Opportunity
One target audience consists of users who frequently post 
Facebook videos with music but don’t use Sound Collection 
audio in their content. 

We decided to educate these users through Facebook 
notifications to provide quick entry points to the collection. 

We identified a few different types of notifications available to 
these users, then created three content variations to test in each 
format. 

Format 1 
General notifications, three variations

https://www.fb.com/sound


Format 2 
Recommendations in creator flow, 
three variations

Format 3
Facebook page tips in creator flow, 
three variations



Format #2 results
The new entry point for recommended actions reached 169k users in its first five days with a CTR of 24%.


